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A NIGHT OF RECOGNITION!

Recognising exceptional organisations for their support towards
Malaysia’s National Agenda for human capital excellence

I'r’s BACK AND ITS BIGGER! | T Frank will once again organise the much
sought after Global Emerging Knowledge Organisation (GEKO) Award
in August 2009 with almost 30 participating organisations. The GEKO
Award will be presented at four organisational levels: practising. poten-
tial, supporting and associate. This is moment of recognition for organi-
sations that have adopted a structured roadmap to pioneer, sustain and
innovate the practice of knowledge management to achieve significant
performance and competitive advantage. These organisations care for
their employees. They value them. They treat them as partners. They
ensure that the nurturing of mindsets are carried out on a continuous
and sustained manner.

The companies listed are among the few that has holistic human
capital development programmes for their employees by transform-
ing organisational knowledge into shareholder value and creating an
Dr. Frankie Ow, environment for collaborative knowledge sharing and development of
Chief Knowledge Architect, JT Frank knowledge workers through senior management leadership.

Organisations that have qualified for

The 5th Global Emerging Knowledge Organisation
(GEKO) Award 2009

(Valid as at 20th July 2009)

Award Category
(1) Practising Organisation
(2) Potential Organisation

.  Government Organisations 4. Franchise/Marketing/Retail Organisations
(1) Department of Polytechnic and Community College Education (1) Smart Reader Worldwide Sdn. Bhd.
Ministry of Higher Education (2) Mines Marketing Sdn. Bhd.
(2) GiatMARA Malaysia (3) Archright Marketing Sdn. Bhd.
2. Corporates 5. Design and Technology Organisations
(1) Malaysia Airports Holdings Berhad (Practising Organisation) (1) PdiDesign and Associates Sdn. Bhd.
(2) SAJ Holdings Sdn. Bhd. (Practising Organisation) (2) Transtel Technology (M) Sdn. Bhd.

(3) Ranhill Berhad ] . .
(4) Petronas Management Training Sdn. Bhd. 6. SMEs and Manufsctiring O Eat S,

(5) KL StarRail Sdn. Bhd (1) SCC Corporation Sdn. Bhd,

(6) Vads Business Process Sdn. Bhd. (TM) (2) SRINV i SDile Sf:ln‘ fhe

(7) FEC Cables (M) Sdn, Bhd. (3) Lokco Marketing Sdn. Bhd.

7. Direct Selling Organisations

(1) Juara Konsep Marketing (M) Sdn. Bhd.
(2) Tiens Health Development (M) Sdn. Bhd.
(3) Dynasty Worldwide (Maxiform Sdn. Bhd.)
(4) E-Dymium Network Sdn. Bhd.

(5) Edutex Trading Sdn. Bhd.

3. Hospitality Organisations

(1) Daorsett Regency Hotel, Kuala Lumpur

(2) Best Western Premier Seri Pacific Hotel, Kuala Lumpur
(3) Pacific Regency Hotels and Resorts

(4) Hotel Singgahsana Petaling Jaya
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tion facility is equipped with the latest
machineries and cutting-edge com-
puter systems. To secure competitive
advantage, Lokco Marketing places key
emphasis on human capital develop-
ment and the Practice of Knowledge
Management.
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